The tradition of organized student associations /unions within tertiary institutions is aimed at fostering an understanding between institutional administration and the students. This can only be achieved when there is effective communication through the use of appropriate media by the association in its interaction with its primary target (students). With constant increase in student population, these associations such as Babcock University Students' Association (BUSA) face the challenge of sustaining effective communication. This study sought to find out Babcock University (BU) students' evaluation of the effectiveness of BUSA's communication media. Adopting the survey research design, 650 students were sampled from the nine (9) Faculties of Babcock University. The study found the Public Address System (PSA) to be BUSA's most utilized communication medium. Although majority (58%) of the students considers BUSA to be effective in its communication, 45.1% of the students opine that the poor state of the PSA hinders effective communication. BUSA should be intentional in creating awareness of its other communication media especially the social media. This will help the association effectively disseminate information and message(s) to BU students at all times, and record a higher level of student participation in communication through feedback.
INTRODUCTION
Communication is the hub for mutual existence among members of every society. It is a process of meaningful interaction through an exchange of ideas, feelings, and expectations through verbal/spoke words, written documents, and non-verbal gestures. The process of communication occurs at levels of: intrapersonal, interpersonal, group, public, and cultural/intercultural levels. It
RESEARCH QUESTIONS
The following research questions were raised for this study:
1. What medium of communication does BUSA utilize the most to disseminate information to BU students? 2. What is the level of interaction between BUSA and BU students? 3. What factors promote, and hinder effective communication between BUSA and BU students?
LITERATURE REVIEW
The study was anchored on the Shannon and Weaver Communication Model which details the process of mass communication with reference to the components for effective communication to occur.
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Figure 1: The Shannon and Weaver Communication Model
(Source : Folarin 1998) According to Anaeto, Osifeso and Onabajo (2008) , Shannon and Weaver's communication model displays the dynamic process through which information is transmitted from the sender to the receiver. Communication originates from an information source (sender) who transmits a message through a channel to the receiver of the message. It is at the destination stage that the message is processed for final use by the receiver. The component of feedback in this model depicts an interaction between the information source and the receiver of the message. Effective communication is recorded when the message is successfully decoded or received without distortions (Noise), and there is an avenue for feedback so as to allow the receiver make clarifications, and draw maximum meaning intended by the information source.
In actual fact, Shannon Weavers model is applicable to every form of communication. It's relevance to this study lays in the fact that effective communication can only occur between BUSA and BU students when messages are sent through designated media of channels that allows for the decoding of the information and for two-way feedback. The frequent dialogue interaction between the sender and receiver in a communication process is paramount to ensuring effective communication. It fosters feedback and clarity in message because the sender can proffer clarifications to the message sent, and as such, enable the receiver attain maximum understanding. Effective communication can be achieved when there is feedback in-a process whereby both sender and receiver of messages engage in further interaction in order to ensure clarity. According to Schramm as cited in LaRose & Straubhaar (2001) , feedback between the source (sender) and the receiver is essential to regulate the flow of communication. The lack of feedback could lead to a distorted flow and understanding of the message thereby causing the receiver to misinterpret or disregard the information.
Language in effective communication refers to the written word, as well bodily expressions otherwise referred to as non-verbal cues. According to Mehrabian (2005) , over half of the messages we send to people are non-verbal messages and body language is one of them. 1 The use of language for effective communication is the ability of the sender to effectively disseminate messages that can be decoded by the receiver in the absence of the sender, or without spoken words. The use of appropriate language in communication goes a long way in ensuring effective communication as all parties (sender and receiver) understand the content of the disseminated message and feedback can be generated.
Factors that Impede Effective Communication
In the communication process, there are various factors that serve as a deterrent for effective communication to be achieved. Some of these factors include:
METHODOLOGY
The survey quantitative research design was adopted in this study. A sample of 650 respondents was randomly selected from a population of over ten thousand students from the nine Faculties of Babcock University. The Statistical Product and Service Solutions (SPSS) was used to analyzed the data, which is presented in bar charts, and frequency table for clarity in discussion. Figure 1 shows the distribution of male to female respondents in this study. Of the 650 respondents who participated in this study, 326 (50.2%) were male, while 324 (49.8%) were female. Although majority of the respondents are male, there is a close proportion of male to female respondents in this study. Vol. 5, No.5 The findings reveal that most (42.9%) BU students pay more attention to the communication through the traditional PAS. Also, despite the fact that these students spend ample amount of time on the social media daily, only 22.3% interact with BUSA via its social media platforms.
DATA ANALYSIS AND DISCUSSION OF FINDINGS
Figure 1: Distribution of Respondents by Gender Analysis
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Research Question 2:
What is the level of interaction between BUSA and BU students? Vol. 5, No.5; December 2015 Analysis Figure 3 shows the frequency of BUSA's communication with BU students. It reveals that 221 (34.0%) respondents stated that BUSA communicated monthly with BU students, 169 (26.0%) respondents receive information from BUSA weekly, 160 (24.6%) respondents occasionally, 48 (7.4%) receive messages twice weekly, while 26 (4.0%) respondents stated that they get informational daily and never respectively. Based on the response of the majority, it is concluded that the communication between BUSA and the students of BU occur at a frequency of monthly, and weekly. Figure 4 shows the level of feedback from BU students to BUSA. Firstly, 477 (73.4%) respondents do not send feedback to BUSA while 173 (26.6%) respondents send feedback. The lack of feedback communication between majority of the respondents and BUSA simple means that there is a low level of interaction between BU students and the association. Secondly, 353 respondents (54.3%) indicated that BUSA provides a feedback platform, while 297(45.7%) think otherwise. The findings reveal that despite the fact that BUSA provides feedback platforms, BU students do not utilize such platforms often as only 26.6% send feedback. This means that the communication between BUSA and BU student is largely a topdown flow; as the students are not active participants in the communication. Vol. 5, No.5; December 2015 66 The findings reveal that interactions with BUSA representatives (Senators) in the various halls of residence, and dialogue with other officials are the most prominent means of feedback communication between BUSA and BU students, confirming the low interaction on aided media such as the social media and telephone (hotlines). Therefore, most (73.4%) BU students prefer the face-to-face feedback system, which largely guarantees immediate response. Figure 6 presents the various determinants of the level of interaction between BUSA and BU students. The findings reveal that 271 (41.7%) respondents send feedback to BUSA when they Arabian Journal of Business and Management Review (OMAN Chapter) Vol. 5, No.5; December 2015 67 have an issue to resolve, 170 (26.2%) respondents when they seek clarity in the information disseminated by the association, while 131 (17.4%) respondents send feedback after receiving a message from BUSA. The findings indicate that the level of interaction between BUSA and BU students is most prominent when they (students) seek to resolve issues. Vol. 5, No.5; December 2015 Analysis Figure 7 presents the various factors that promote and hinder effective communication between BUSA and BU students. 353 (54.3%) respondents indicated that cordial relationship between BUSA officials and BU students was key to promoting effective communication, 271 (41.7%) respondents stated that effective communication occur between BUSA and students as a result of clarity in the communication channels. On the other hand, poor public address system was considered to be the major hindrance at 45.1%. This reveals a lack of the maintenance of the PAS, and as such, a distortion in communication is experienced, and a direct contradiction to the fostering factor of clarity in communication channels, while 40.5% respondents consider the poor mannerism of BUSA officials during communication to be a hindrance in effective communication.
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Research
Major Findings
The following major findings were made in this study: i. The Public Address System (PAS) is most often utilized by BUSA to disseminated information to BU students as reported by majority (42.9%) of the students who participated in this study. ii. There is a monthly communication between BUSA and BU students, as most (34%) students receive information from BUSA on monthly bases. iii. Most (73.4%) BU students do not send feedback to BUSA, although 54.3% of them are aware of the feedback avenues made available by the association. iv. Most (42.5%) students send feedback to BUSA through its hall representatives (Senators). v. Most (41.7%) students send feedback to BUSA only when they have an issue to resolve.
This suggests that BU students do not seek feedback on information disseminated by BUSA, and the communication flow is largely one sided. vi. Most (58%) BU students consider the communication strategy of BUSA to be effective, resulting from the cordial relationship that exists between the association's officials and the students. However, 45.1% of the students opine that the poor state of the PAS has constitutes a major hindrance to the effective communication flow in communication.
CONCLUSION
Although BU students are of the opinion that BUSA effectively employ use of various communication media to keep the student body informed, there is a low response/ involvement in communication from the students.
RECOMMENDATIONS
The following recommendations are made based on the findings:
i.
There is need for BUSA to ensure that the PAS's are in good condition, so as to minimize distortions in communication. ii.
BUSA should be intentional in creating awareness of its other communication media especially the social media. This will help the association effectively disseminate information and message(s) to BU students at all times, and record a higher level of student participation in communication through feedback. iii.
The use of communication channels that students pay less attention to such as fliers should be minimized. This is because the association spends money in printing these fliers and they achieve minimal results.
